
influencer vs. advertising industry
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commercialperfect image
a social media research



What is the perfect commercial image?

Are there different images depending on the target group?

What is the difference between normal advertising posters 
and the advertising that influencers place on social media?
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Research on instagram profiles of influencers and companies

Rebuild the advertisement of the product the influencer is 
promoting

Created by Flatart
from the Noun Project

Created by Flatart
from the Noun Project

Created by Flatart
from the Noun Project

ProjectideaProjectidea

Analyse whether the influencer‘s advertising also acts as official 
advertising for the company.



FABLETICSx Maddie Ziegler

The company uses clean, professional photos to present their clothes on their website. 



The american dancer and influencer Maddie Ziegler creates a perfect image of the 
product for her followers.

FABLETICSx Maddie Ziegler



When people do product placements as influencers, they 
become the product themselves. They sell themselves as 
advertising partners and then give their contribution as a 
service provider to the company.

FABLETICSx Maddie Ziegler



GUHLx Ana Johnson

The company uses clean, professional photos to create serious advertising posters. 
However, these images seem unreal and perfected. The company works with the perfect 
image (especially of the hair) because you see the result of their product and want to look 
the same.



GUHLx Ana Johnson

The german podcaster and influencer Ana Johnson shows herself in her private 
environment and focused first on herself and her home decoration in the picture of 
her Instagram posts, rather than on  the Guhl product.



GUHLx Ana Johnson

Advertising by influencers acts like a personal (unpaid) 
recommendation. It‘s like a friend recommending a 
product that they have tested. The crucial question is: 
Do you trust his opinion?



JBLx private persons

JBL creates professional images of people with their pro-
uducts in everyday situations, so that we as customers can 
identify with it. 



JBLx private persons

On Instagram there are also private Persons 
with only a few followers who mark brands just 
like influencers but most likely don‘t get paid 
for it.



JBLx private persons

Some posts of private persons also work as an advertisement, but it 
does not looks very professional or serious.



oceans apartx Lisa Marie Schiffner

The shops of clothing brands are usually very clear and structured.



oceans apartx Lisa Marie Schiffner

Some influencers also use stories to promote products. 
Mostly as a hidden product placement but often also to 
draw attention to the product. In this example, however, 
the story seems rather overloaded.



oceans apartx Lisa Marie Schiffner

In this case, when we recreate the shop page with the help of the 
story screenshots, the shop looks very chaotic and cluttered.



PARIx we are PARI Community

Some companies present their brand directly in social 
media style, so that they appear cool and hip. This appeals 
directly to customers who are looking for inspiration on 
social networks. They create their own perfect image.



PARIx we are PARI Community

If we only look at the posts of the customers who have bought these 
products, we notice that these pictures could just as well be official ad-
vertising photos of the company.



PARIx we are PARI Community

It is clear that these photos also look good in the compa-
ny‘s shop, if not equally good as the official pictures. (Of 
course, only if the quality of the photos were always the 
same). The look is similar.



stepmobilex Charlie Damelio

This company tries to playfully convey a rather serious topic, such as finance in this case. It 
is clear that they always use  professional images on their website. 



stepmobilex Charlie Damelio

This influencer does not provide details about the pro-
duct in this post. You only learn that you can order the 
product in different colours. In this selfie, the focus is on 
the person rather than the product.



stepmobilex Charlie Damelio

This advertisement seems fresh and youthful, but the 
question arises as to whether the target group here is the 
parents or the children? Are these the right images for an 
advertisement?



Influencer product placement on social media is effective 
and has become increasingly important over time.  

The person embodies the brand with their product placement. 
So on the one hand, the influencer must fit the company and 
on the other hand, the product must fit with the perfect image 
of the influencer‘s followers. 

The perfect picture is only created for advertising 
purposes to encourage followers to buy the products.
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